
Armed to the teeth

L
AUNCHED in 2004,
Vhi De-Care Dental is
Ireland’s first dental
insurance plan, which

can be bought by individuals
or sponsored by a company for
its employees.

Benefits include 100pc
cover and no waiting period
for exams and dental
cleanings, X-rays, polishing
and scaling; 70pc cover,
following a three-month
waiting period, for fillings,
sealants, dentures, crowns,
bridges, root-canal treatment,
extractions and treatment of
gum disease; and a €1,000
lifetime benefit for dependant
children requiring orthodon-
tic work following an 18-
month waiting period.

If you have PRSI entitle-
ments, the Vhi DeCare Dental
product dovetails with
existing State benefits —
offering you even greater
savings.  If you don’t have
PRSI entitlements, Vhi
DeCare Dental will provide
cover for affordable, regular
dental care.

At present, only 33pc of
Irish people see a dentist on a
regular basis. According to US
health statistics people with
dental insurance are twice as
likely to visit the dentist than
those without dental
insurance.

Preventive dental care, early
detection and proper
treatment have been estimat-
ed to save the US $4bn
annually. A report by the
American Dental Hygienists’
Association estimates every
dollar spent on prevention can
save between $8 and $50 in
long-term costs.

“Our products are intended
to make routine dental care
affordable — which is a major
issue in today’s marketplace.
Access to affordable, routine
care can help maintain good
oral health for the whole
family, significantly reduce
major oral disease and reduce
long-term dental costs for
individuals. It also serves as a

valuable benefit for employers
who want to maintain a
healthy workforce and retain
talented employees,” says
Declan Moran, director,
marketing and business
development, Vhi Healthcare.

DeCare International has
operations in the US and
Ireland, and oversees dental
insurance for more than
13,775 companies, represent-
ing 3.9 million individuals.
For more information on
DeCare International visit
www.decare.com.

The DeCare Plan costs
€109.10 per annum for one
adult (net of tax relief at
source) and €58 per year for a
child. The price is discounted
if you’re an existing Vhi
member, you have PRSI
entitlements or you’re part of a
company paid scheme.

Full details on the Vhi
DeCare Dental insurance
plans are available online at
www.vhi.ie/dental or you can
telephone the Vhi Healthcare
line at 1850 444444 for more
information and details.

VHI Healthcare launched the
Vhi Health Shop in
November of last year,
enabling its members and the
general public to purchase
health-related goods and
services online at discount
prices through the website
www.vhi.ie. 

The product range includes
health and fitness products
such as exercise equipment,
vitamins, travel equipment
and blood pressure monitors.
There are mother and baby
products such as pregnancy
oils, educational toys, corner
guards and books on a wide
range of topics, including
pregnancy, nutrition, fitness
and family health. A full range
of contact lenses and diet,
fitness and smoking cessation
programmes are also available
online.

The Vhi Health Shop offers
exceptional value with most

products available cheaper
than can be purchased
elsewhere. Contact lenses in
particular are very reason-
able — up to 30pc cheaper
than in retail outlets.

Research carried out
among regular visitors to the
Vhi website showed nearly
one in two people are interest-
ed in this type of service
from the Vhi. Irish people
are becoming more comfort-
able shopping online,
especially from trusted
brands such as Vhi
Healthcare. A recent poll on
the Vhi website showed a
massive 60pc of people will
do some part of their
Christmas shopping online
this year.

Vhi Healthcare has
partnered with a number of
market-leading, third-party
service providers, including
Buy4Now, Solo Optics,

eDiets and Emergency
Response Ltd, which are
supplying various goods and
services to the online shop. 

“Our aim is to be the
number one online retailer of
health and well-being
products and services in the
Irish market,” says Declan
Moran, director of business
development and marketing
with Vhi Healthcare. “We are
confident this offering is
unique and represents
exceptional value for money
for our customers. The
‘wellness’ sector in Ireland is
growing fast and is expected
to quadruple in size over the
next four years to €4bn on an
annual basis. This, together
with the fact that more people
are now purchasing online,
augurs well for the future of
the Vhi Health Shop.” 

To visit the online shop, go
to www.vhi.ie/healthshop.
Delivery is free to all Vhi
Healthcare members and
there are many weekly special
offers to watch out for.

VHI Healthcare launched BabyTalk, a
unique service for expectant Irish
mothers, in September. This new mat-
ernity helpline staffed by qualified
midwives, is exclusively available to Vhi
Healthcare Core Plan, LifeStage Choices
and HealthSteps members at no extra cost
and can be accessed 24 hours a day, seven
days a week, year-round at 1850 247 724.

Members can register with BabyTalk
using this number or via the internet at
www.vhi.ie/babytalk. A midwife will
then arrange to ring the expectant mum
at agreed intervals throughout the
pregnancy and up to six months after the
child is born. The midwife will be able to
check on the well-being of the mum-to-
be and offer advice on any areas that may
be of concern to her throughout 
her pregnancy.  

Mothers will be able to get advice on a
wide range of areas including breastfeed-
ing, immunisations, weaning and
developmental check-ups. Fathers can
also access the service before and after
the birth of their babies.

Launching the service, Dr Bernadette
Carr, medical director with Vhi
Healthcare, said: “This is another first for
Vhi Healthcare, providing the first-ever
telephone service for Irish mums-to-be.
BabyTalk has been specifically developed
in response to our members’ needs and
will offer an invaluable support to

expectant mothers. It will complement
existing services already available from
Vhi Healthcare such as NurseLine, the
Ask the Expert facility on www.vhi.ie
and the online pregnancy tracker facility.
However, BabyTalk will be truly unique
in offering mums-to-be a proactive
service, staffed by fully qualified
midwives.”

To mark the launch of BabyTalk, Vhi
Healthcare has produced a booklet, A
mother’s guide to pregnancy, which will
be given to all those registering with the
BabyTalk service.  The booklet contains a
host of useful information on the various
stages of pregnancy and also includes a
diary section so that important dates can
be recorded.

‘Our products
are intended
to make
routine
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A proper dental care plan will keep you smiling

‘The ‘wellness’
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size over the
next four years
to €4bn on an
annual basis’

Vhi spreads its net into online retailing

Talking it over

T
HE Vhi Healthcare
website, www.vhi.ie,
is an important part
of the company’s

overall occupational health
offering, providing valuable
support to employees in the
form of information and
expert advice.

More than half of the site’s
200,000 unique visitors a
month use it from work,
mainly to find out more about
personal health and well-
being, pregnancy, diet, fitness
and stress, both for
themselves and their family,
according to Brendan
Hughes, manager of health
and lifestyle at Vhi
Healthcare.

The website is continually
being refreshed with new
features. Most recently it
introduced the Vhi Health
Shop — where visitors can
buy a wide range of health-
related products online —
from defibrillators and first

aid kits to home gym
equipment. There is free
delivery for all Vhi members.

“The busiest part of the site
is the A-Z section, which
allows people to search for
information on various
illnesses. There is a lot of
personalisation services, for
example, a pregnant woman
can receive a 40-week
pregnancy guide. Some of the
most powerful features on the
site are the weight manage-
ment, quit smoking and
fitness programmes,” he
explains.

Vhi produces a customis-
able newsletter, which allows
registrants to choose the
topics they’re interested in
receiving information on, for
example, exercise and fitness,
diet and nutrition and
women’s health. It can be
altered according to people’s
preferences and cancelled at
any time. About 40,000
people receive Vhi

Healthcare’s customised
monthly newsletter by email.
The click-through on receipt
of the newsletter is 38pc,
much higher than the
industry standard of 8pc.

There are different levels of
interactivity on the site, says
Hughes. “At the first level the
A-Z section provides informa-
tion. The next level includes
tools, calculators and quizzes,
for example, a calculator to
measure your stress levels or
another one to predict your
child’s height when they grow
up. Then there are discussion
boards on topics such as
weight management and
parenting. The most interac-
tive parts of the site involve
personalised one-to-one
health information, for
example, the Nurseline 
24-7 service.”

In addition to the personal
aspect of using the website,
there are various ways in
which it can make the lives 

of human resources managers
easier.

The site provides up-to-
date information for employ-
ees who need to make a
decision on which Vhi
Healthcare plan is right for
them. There is a self-help
section that guides employees
through their personal
requirements and suggests a
level of cover that is suitable
for them. The products
explained on the site are:
LifeStage Choices; Plans A-E
and Options; Multi Trip;
DeCare Dental; HealthSteps;
and Global.

Dedicated employee web-
sites allow employees to make
relevant changes to their
cover, eg add a dependent,
modify a policy, delete a
dependent, make a claim and
upgrade a policy. Online
reporting tools provide
employers with up-to-date
information on all policies in
their group scheme. These

online administration services
are particularly useful for
larger groups where the HR
departments look after all
policy alterations.

There is a ‘Your Health at
Work’ section on the site,
dedicated to employees
interested in keeping up to
date on how to manage their
health in a work environment.
It includes information on the
following:

● Work-life balance
● Job stress
● Enjoying your job
● Danger on the job
● Job profiles: how 

hazardous is your job?
● Keeping healthy on the go
● Promoting a healthy 

workspace (for managers)
● Your rights on the job.

There are also interactive
features, which include a good
posture guide and desk
exercise guide.
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Log on to better health
Visitors to Vhi  Healthcare’s website can find out information on an array of illnesses and health-related topics

The online Health Shop offers customers discount prices and often beating the high street 

Help for expectant mothers is only a phonecall away

Contact lens, at a discount of
30% less than typical retail
prices, are proving popular


